
Interparfums improves its ESG rating in 2022

Interparfums has made further progress in the areas of  environmental, social, and corporate 
governance (ESG) based on the results of  the 2022 campaign of  the rating agency Gaïa 
Research* which ranks the top performing companies in this area. This score is calculated on 
the basis of  140 criteria divided into 4 pillars: Environmental, Social, Governance and External 
Stakeholders.

Interparfums has continued to progress and is now highly ranked in all three Gaïa categories 
(country, business sector and revenue).

This progress, spearheaded by the CSR Executive Committee created at the end of 2020, in large 
part reflects significant gains in the Environmental area (+15 points), with significant advances in 
product eco-design and monitoring scope 3 greenhouse gas emissions, as well as in Governance 
(+5 points), with the formalization of a business ethics charter. Performances in the Social and 
External Stakeholders areas, already very high in absolute terms and largely stable respectively, still 
managed to improve slightly.

Philippe Santi, Executive Vice President, commented: “Our commitments to the preservation of  our 
environment and our position as a responsible employer over the past two years have never been greater. 
And while the improvement in our rating in recent years is a testimony to this commitment, we are also 
confident that we will continue to progress in all these areas in the future. The recent creation of  an 
Individual Shareholders’ Consultative Committee provides yet another example of  this trend.”

* Gaïa Research, a member of the EthiFinance Group is an extra-financial rating agency specializing in rating the ESG performance 
of SMEs and mid-cap companies listed on European markets.

Paris, November 10, 2022 

About Interparfums

Founded by Philippe Benacin and Jean Madar in 1982, Interparfums develops, manufactures and distributes 
prestige perfumes and cosmetics as the exclusive worldwide licensee for  Boucheron, Coach, Jimmy Choo, 
Karl Lagerfeld, Kate Spade, Moncler, Montblanc and Van Cleef & Arpels in particular. The company is also 
the owner of Lanvin fragrances and the Rochas brand. With products sold in over 100 countries worldwide 
through a selective distribution network, in 2021 Interparfums had consolidated sales of €560 million 
accompanied by an operating margin of 17.6% and €148 million in net cash at December 31, 2021. Interpar-
fums is listed on Euronext Paris with a market capitalization of 2,6 billion. 
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For FY
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ESG Rating 69/100 76/100 81/100

Category
Country

Category
Sector

Category
Revenue (> €500m)

13/371 1/23 4/176


